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English II
   Mrs. Gerhardt

Propaganda Techniques


Propaganda is the manipulation and control of language. Propaganda transmits more than one message, depending on what the recipient wishes to hear or is told to hear. While propaganda is an essential ingredient in a successful totalitarian regime, it is widespread in every country in the world. Examine the media to which you are exposed for examples of propaganda which fall into the categories below. Then … design a propagandistic flyer promoting a person (candidate), group/event, OR a product using any two techniques from the ones listed below. Finally, describe which techniques you have used and how on the back of your flyer.
· Euphemism: use of words to soften the true meaning; “not a food reduction but a readjustment”; “Certified pre-owned car” (instead of “used”).
· Oversimplification: useful in swaying uneducated audiences, this technique covers the true meaning;   “2 wings = 2 legs, so birds are four-legged animals.”  “Clinton supports social welfare programs; Communism supports social welfare programs; therefore, Clinton is a communist.”
· Bandwagon: do something everyone else is doing (don’t be left out); “You're either with us, or against us”, “It’s the breakfast of the champions. Don’t you want to be a champion?”
· Assertion: an enthusiastic or energetic statement presented as a fact, although it is not necessarily true. It sounds like it requires no explanation or back up and should be accepted without question. “Milk and apples are brain food.” “Brand X whitens best.”

· Fear: Human beings can do great and terrible things when motivated by fear. Since fear is fundamentally irrational, it is one of the most widely used techniques. “Don’t leave your loved ones on the street—buy life insurance.”

· Glittering generalities: emotionally appealing words, such as “strength”, ”democracy”, ”patriotism”, and “freedom”. They ask for approval without examination of the reason. They appeal to emotions such as love of country, desire for peace, freedom, honor, etc.  A glittering generality has two qualities: it is vague and has a positive connotation.

· Name calling/Labeling: linking the person or idea being attacked to a negative symbol. “Pig”, “commie”, “terrorist”, etc.

· Plain folks: speakers attempt to convince their audience that they, and their ideas, are “of the people.” After his press conference the president might go and grab a lunch at McDonalds. 
· Testimonial: the use of personal experience to convince. A famous actress with flawless skin might say, “I have been using this cream for years now, and it’s the best!” 
· Card Stacking: showing the product’s best features, telling half-truths, and omitting or lying about its potential problems. Drug manufacturers do this frequently in ads in which they emphasize the so-called benefits and advantages but skim over the possible harmful side effects of their products.
[image: image2.jpg]proactiv.

—

psiin 7o PROACTIV® PLUS
PRS- FOR TEENS - NEW ==

ing ourfrst
ens! You get our ama

Exclusive! FREE

JUSTIN BIEBER

inside




[image: image3.jpg]CIGARETTES L

SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Disease,
Emphysema, And May Complicate Pregnancy.





Due 					








